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APPNING BY FORVIA AND 4SCREEN PARTNER TO TRANSFORM IN-
CAR EXPERIENCE

Appning, a FORVIA brand, has joined forces with 4screen, a leading driver interaction platform
that connects businesses with on-the-go customers in real-time directly through the in-car
display. This partnership aims to enrich driver and passenger experience by providing
personalized & context-aware recommendations while ensuring automakers retain full control
over the user interface.

Through its Apps Market, Appning offers fully integrated, end-to-end solutions across audio,
video, and banner formats. The group is setting a new standard for personalized mobility
experiences while ensuring safety, driver distraction prevention, and data privacy.

“This partnership supports our vision to build the most scalable Apps Market and content platform
for cars. With 4screen, we're enriching our ecosystem with real-time, location-based recommendations
that deliver clear value to users and unlock new, recurring revenue opportunities for OEMs and App
developers. Our solution is already gaining strong traction across the automotive ecosystem, and
4screen is the ideal partner to take it further.” said Mona Levacher, Director of Appning.

Appning's portfolio includes over 200 apps, that have been deployed across 36 car brands from
15 OEMs and aims to capture 20% of the smart vehicle market by 2025

“We at 4screen are excited to partner with Appning by FORVIA, enabling even more drivers across
multiple car brands to enjoy a more connected and dynamic driving experience. Together, we are
redefining driver engagement and shaping the future of in-car experiences. As automotive technology
shifts towards increasingly interactive and immersive environments, this partnership allows us to
reach drivers at multiple touchpoints - whether drivers are enjoying music services or passengers are
immersed in videos or playing games. By integrating with Appning by FORVIA’s expanding infotainment
solutions for automakers, we are enhancing how both drivers and passengers connect with their
vehicles and surroundings.” said Fabian Beste, Co-Founder & CEO at 4screen.
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About 4screen

4screen is the world's first platform that connects drivers seamlessly with their surroundings, providing real-time access to a wide range of
services and recommendations. By working within the car's digital interface, 4screen leverages unique vehicle data points to enhance the
mobility experience and connect drivers with the most relevant businesses and destinations possible - All while complying fully with the
highest safety and privacy regulations. Since its first OEM launch in 2022, 4screen has significantly expanded its reach and is now live with
15 car brands, operating across 12 countries in Europe and the US. More than 100 brands are already leveraging 4screen'’s Driver
Interaction Platform to connect with drivers on the go.

For more information, please visit www.4screen.com

About FORVIA

FORVIA, a global automotive technology supplier, comprises the complementary technology and industrial strengths of Faurecia and HELLA.
With over 150,000 people, including more than 15,000 R&D engineers across 40+ countries, FORVIA provides a unique and comprehensive
approach to the automotive challenges of today and tomorrow. Composed of 6 business groups and a strong IP portfolio of over 13,000
patents, FORVIA is focused on becoming the preferred innovation and integration partner for OEMs worldwide. In 2024, the Group achieved
a consolidated revenue of 27 billion euros. FORVIA SE is listed on the Euronext Paris market under the FRVIA mnemonic code and is a
component of the CAC SBT 1.5° index. FORVIA aims to be a change maker committed to foreseeing and making the mobility transformation
happen. www.forvia.com
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